


Accuracy and Consistency

AI is powered with standard algorithms using machine learning that uses historical data. These algorithms 
help to attain more accurate information by analyzing humungous amount of data. This huge amount of 
data can be processed with zero error using AI. This is how AI can help in delivering precise and accurate 
analysis that can be relied upon. AI tools have more data crunching and processing power and these tools 
could be applied for making predictions leading to more accurate insights.

Insight in Real-time

AI is bringing more insightful and real data in no time with its power of interpreting both written and 
un-written texts. Being used to provide safe, secure and fast services, the combination of AI and data is 
providing many business institutions with:

- Increased Outreach and interaction which helps in serving the customers more ef�iciently and      
 effectively
- Intelligence pertaining to the needs of the customers
- Increase in the number of customer engagement
- Gaining deeper and better insights regarding the customer
- AI can provide agents with best possible responses based on the intelligence of the product  and                
 customer.

Customer Service Analytics

The best use of AI in business is customer service analytics. AI can help you in �inding out the sentiments of 
the customers regarding the respective products. Aspect based sentimental analysis can help in analyzing 
customer services, understand where they are going wrong and how they can better themselves, in turn, 
providing customers with personalized services.

CIGNEX Datamatics, has a team of experts who are adept at developing and implementing arti�icial               
intelligence and machine learning frameworks would can help businesses solve real-life business               
challenges. Experts at CIGNEX Datamatics use AI and other machine learning frameworks to provide                
businesses with personalized solutions in order to boost production.
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